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PUB SHING EXPO |

After the success at Publishing
Denmaur is
exhibiting and sponseing 2
seminars at Publishing Expo
2009- February 11& 12.Thereis
year’s
seminars,
discussng environmental isswes
rising cods, were very
popular and clearly appredated
by the publishing audience.
Continuing with those ses#ons
Peter
Sommerville has announcal the
following seminar programmes:

Expo 2008,

no doubt that Ilast
‘thought-provoking’

and

marketing  director
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Seminar 1. Introduction andQ&A: Juian Townsend Denmaur

Paper - Staying Green asthe economicenvironment headsfor the doldrums!
How easyis it to staytrue to your newenvironmentastandardsvhenthe market
is affectedby costrisesand supplycontracting?If only it wasjust boxticking!
PeterSommerville Denmaurrecapson the past12-monthof trying to live up to
greenedemandsandwhatwe facein light of a challengingeconomicclimate.
JohnSandersorompleteshe picturewith aninsightfrom a globalmill group.

Session (1a)

SpeakerPeterSommerville Denmaur

Recycledpaper

Costrisesand supplyissues

COC products — (FSC/PEFC)
Supplyimbalancesaffectingchoice

Environmental managementsystems

Anindication of goodpractise
Paper miles

A considerationput asimportantas
productionand energysource?

Carbon footprint
Whatare we measuring?

Session (1b)

A GlobalMill GroupPerspective
SpeakerJohnSandersonPaper
Industryspokespersoan the environ
ment:UPM, Director Regional
EnvironmentalAffairs (UK).

Duration: 35 minutesplus Q&A.

Seminar 2. IntroductionandQ&A: Pete& Sommerville,Denmaur
Surviving the rising costsof paper - Time to getradical!

Papercostand supplychallenges

Manufacturersare failing, productioncapacitybeingcurbedand pricesrising.
Whatcanpublishersdo to weatherthe stormwhentraditionaldowngrading
won't yield the samebenefitsthatwereachievableprior to PIP?Plusthe
productsthatarelikely targetsfor downgradingsuchasimprovednewsand
supercalendettype productthatarecurrentlyshortin the supply!
JulianTownsendexplainswhy pricesaregoingup in theserecessionaryimes!

Session (2a)
SpeakerJulianTownsend Denmaur
Mill capacity changes!

Currency!

Global Market - (Is the USA ahead
of the cycleandwhat'shappeningon
the continent?)

Time to getradical!

New buying methods;trim sizesand
paginationrationalisingpaper/print

processeareexplored.

Session (2b)

A Publisher’sPerspective
SpeakerRichardHunt, EMAP’s
ManufacturingDirector, providesa
casestudyof currentandfuture
policieson paperpurchasedor their
publications.

Duration: 35 minutesplus Q&A.

Industry guestspeakersfor all
Denmaur session®n February 11
& 12 are asfollows:

Sessionl
Moderator/Speaker
PeterSommerville
DenmaurPaperplc
MarketingDirector

GuestSpeaker
JohnSanderson
UPM

Director Regional
EnvironmentalAffairs
(UK).

Session2
Moderator/Speaker
JulianTownsend
DenmaurPaperslc
SalesDirector LI%

GuestSpeaker
RichardHunt
EMAP
Manufacturing
Director

s

Formoredetailsof the Denmaur
sponsoredeminarsall Peter
Sommervilleon017954267750r
emailPsommerville@denmaur.com.

Publishingexpo2009
(wwwi.publishing-expo.co.ukiContact
theorganiserd. egendExhibitions
Limited (info@publishingexpo.co.uk)
Telephone02079246563

he winners of the 28th PPA

editorial and publishing
excellenceawardswvereannounced
at the Magazine Production
Conference and Awards 2008.
Denmaur Papersplc finally won
the PPAs Magazine Paper
Supplier/Merchant of the Year
Award, having beenshortlisted for
the third time. Competingwith stiff
competition from Finnish paper
producetJPM Kymmene Denmaur
securedhe accoladespecifically for
consistentlyprovidinga high level of
serviceto many PPA membersand
bringing innovation and customer
focused supply solutions to a
dynamicmarket.

Televisionpersonalitywriter and
GP,Dr Phil Hammondpresentedhe
prize at the awards dinner and
ceremonyheld at the Millennium
Mayfair hotel in London’s
GrosvenoiSquare.

Establisheéh 1983,Denmauhas
been a paper supplier to PPA
memberssincethe late 80's; from a
small family run businessto the
£70mturnoverleadingindependent
paper companyit is today. A key
theme to Denmaur’s growth has
alwaysbeerthecompany'sability to
adapt and respondto significant
changeswithin the publishing and
papemanufacturingnarket.

Thereis no doubtthatDenmaur
has evolved from a traditional
publishing papermerchantinto a
manager  or ‘specialised
facilitator’ of paperto magazine
andjournal publishers.

Back row (left to right): Paul Cooper &
Ricky HirsHield, Dermaur. Jeremy
Martin, MD, Burgo UK. Julian
Townserd, Sales Direcor, Denmaur and
Peter Sommenville, Dermaur. Front
row: Mike Gee with Nick Geg,
Comnercial Director, Denmaur.
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